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ABSTRAKSI 
STRATEGI CV YUDHISTIRA DALAM MENGATASI KESULITAN 
PEMASARAN PRODUK FURNITURE KE KAWASAN TIMUR TENGAH 
 
HANA MUSLIMA 
F3113028 
 
 Tujuan penulisan tugas akhir ini adalah untuk mengidentifikasi dan 
memperoleh pemahaman mengenai kesulitan yang dialami CV Yudhistira dalam 
memasarkan produknya serta strategi yang digunakan untuk menangani kesulitan 
tersebut. 
 Metode penelitian yang digunakan dalam penulisan tugas akhir ini adalah 
deskriptif, karena  peneliti  ingin  mengeksplor  fenomena-fenomena  yang tidak 
dapat dikuantifikasikan dan penelitian menggambarkan objek secara kualitatif 
dengan data dan kebenaran yang ada. Data yang digunakan pada penelitian ini 
adalah data primer dan sekunder. Data primer bersumber dari hasil wawancara 
secara langsung dengan pimpinan CV Yudhistira. Data sekunder diperoleh dari 
referensi kepustakaan. 
 Hasil penelitian tentang strategi mengatasi kesulitan pemasaran produk 
CV Yudhistira yaitu ada 3 faktor yang mempengaruhi sulitnya memasarkan 
produk yaitu terletak pada bahan baku, agen perantara dan desain produk, serta 
strategi alternatif yang dapat diterapkan CV Yudhistira yaitu menggunakan jasa 
broker, menghendaki desain dari pembeli, serta lebih maksimal dalam hal 
memprediksi perilaku konsumen. 
Kata kunci: strategi pemasaran, strategi pemasaran Timur Tengah, swot 
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ABSTRACT 
STRATEGY ON CV YUDHISTIRA TO OVERCOME THE 
DIFFICULTIES OF MARKETING THEIR FURNITURE PRODUCT TO 
THE MIDDLE EAST 
 
HANA MUSLIMA 
F3113028 
 
 The purpose of this research is to identify and obtain an understanding of 
the difficulties experienced CV Yudhistira in marketing their products and 
strategies used to overcome these difficulties. 
 The method of this thesis is descriptive, because researchers want to 
explore phenomena that cannot be quantified and qualitative research describes an 
object with data and existing truth. The data that used in this thesis are primary 
and secondary data. The primary data sourced directly from interviews with 
leaders of CV Yudhistira. Secondary data were obtained from literature references.  
 Results of research on strategies to overcome the difficulties of marketing 
their product that there are three factors that affect the difficulty of marketing a 
product such as raw materials, intermediary agents and product design, as well as 
alternative strategies that can be implemented CV Yudhistira that start using the 
services of a broker, requires the design of the buyer, as well as more leverage in 
terms of predicting consumer behavior. 
Keywords: marketing strategy, Middle East marketing strategy, swot 
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HALAMAN MOTTO 
 
 
 
Everything is impossible until somebody does it. 
(Bruce Wayne) 
 
It supossed to be hard. If it wasn’t hard, everyone would do it. It’s the hard that 
makes it great. 
(Tom Hanks) 
 
I stopped explaining myself when i realized other people only understand from 
their level of perception. 
(Penulis) 
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